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- - E - , . . Demand Forecasting (N1SATAMNSQINDIUGABINIS)
Fianm s Tunudmladd@dind (Evolution of Logistics) Purchasing (MS9MT0)
ABA ARAR ’ Requirements planning (MSINUNUAIIUGDINS)
1980s 1960-2000 Production planning (N1SOWUHUNSHAN)

Evolution of LOg‘SﬂCS lntegration Manufacturing Inventory (Handunininag)

Warehousing (AdIdUM1)

Material Handling (msmé'iausﬁﬂa“a@ )

1990s Packaging (MSUSSYALUM )

Inventory (dUA1AIAA] )

Distribution planning (N1S2ILHUNISAS018AUAT)

Order Processing (ﬂSZUC)Uﬂ'lSE'f\]ﬁE) )

Transportation (MSsyudl )

Customer Service (MSUSNSANA1 )
Materials management (ﬂ185ﬂﬂ185€[l71)

Physical distribution (N1SAS=01ININHATN)

Information technology (thalulagansauini)

Marketing (N1SMAMN)

Strategic planning (NS)IUHULTINAYNG)

Digital era (§ANYNDQA)
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2.Movement

{ Procurement }
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4.Consolidation

5.Distribution
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Warehouse Management
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Transportation
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Customers Service ]

Packacging J[ Material Handling ]

L



Trade off
y

=
msuandasy

Break event point

{

NANAD
®

wWisuiiguguuuuiingn Trade off MaLngnsInnislalanng

ASANTIUNTS
YBIUTEN

nMIARALYY

AuTawelagnAn

HANSENU
daqnﬁh

HansInu
AoUTEN

gﬂuwﬂ 1

arudrdgaunn

Tirnuddgy
oy

anfmlsinenala
21adugnM
($10u59)

AUNUNTT
AutuIuanal

sULULT 2

Timudrdgiioy

TanudrAgy
un

anMmitawels

AUNUNTS
Aliusugs

.3Uuwﬁ'3

Tianudrdny
WiniuAUNS
walagnf

TanudAgviniy
mMsanAuyu

gnAmianelaly
o o w
seaunyausula

dwrsoandunula
Tuszauitlinssny
faAUNIND (9
Y23gnA




Gk

pomJs=nouvaalinium

Value chain
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Value chain




Supply = Things = ﬁﬁﬂaa, aunl, UINIT
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Make to Stock
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> SCOR Model Plan+ Source + Make+ Delivery +Return
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(Case Study)

Green Value Chain - SCG
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Questions & answers
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